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PAPER NO: 341/22/M06 — BRAND MANAGEMENT 1

QUESTION 1

Explain any five (5) branding strategies that can be used by an organisation.

(20 marks)
QUESTION 2
Detail on any five (5) special areas for branding. (20 marks)
QUESTION 3

Discuss any four (4) strategies used to spot emerging competitors. (20 marks)

QUESTION 4

Describe any five (5) characteristics of a good brand name. (20 marks)

QUESTION S5

Outline any four (4) components of brand equity. (20 marks)

QUESTION 6

Explain any five (5) elements of brand perception. (20 marks)

QUESTION 7

Describe any five (5) elements of brand identity that create a unique corporate

personality. (20 marks)
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